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What is Brief?  

 

Brief Attention Span Communications is an award -winning new breed of 
marketing agencyé Social Marketing that is. Social Marketing helps 
spread your message by òassisted viralityó and gives you the opportunity 
to make connections and begin òconversationsó with potential customers. 

 

 Brief creates social media campaign strategies, delivers breakthrough 
creative, and offers affordable social media distribution.  Brief 
Attention Span's campaigns help to facilitate meaningful social 
interactions between brands and highly -desired target customers.   

 

Brief consistently creates interesting and entertaining Social Marketing 
content that attracts attention and inspires action ð content with your 
value proposition built into the DNA of the campaign.  
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A Brief Bio  

 

In this brave new viral marketing world, many will enter, few will win.   
Many of those few are using Brief Attention Span Communications.   

 

Brief Attention Spanõs founder Greg Gotts and his veteran partners are 
the creative sparks behind 25 years of highly -successful, integrated 
marketing campaigns to diverse global audiences. From both the client 
and agency sides, Greg has developed award-winning creative for many 
of the world's best consumer and tech brands, including Trend Micro, 
AT&T, Salesforce.com, Serena Software, Microsoft, Nintendo, 
McDonald's, Anheuser -Busch, AOL, Oracle, Symantec, and many more.   

 

So Be Brief. And watch your brief attention span audiences pay attention.  
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   Why òBe Brief?ó 
  

 
    

 òThe (Brief) campaign for Serena Softwareõs  
  Business Mashups does everything rightéó 
                          - 2008 OMMA Award Winner -  B2B 
 
    òThe (Symantec) Hal campaign has generated 

     amazing responseéó 
                                     -Michael Parker, Global Marketing, Symantec  

 
òI absolutely love working with Brief Attention Span.  Because      
 of Brief, Trend is in the thick of the social media sceneé They   
 are my most trusted advisors on social, video and coolness.ó 

                            -Frank Mong, VP Consumer Mktg, Trend Micro  
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Fearless Web  

 

Å In order to drive trial downloads of itõs Internet  
Security Pro software product, Trend Micro engaged  
Brief Attention Span to create an online campaign.  
   
Å In response to this request, Brief Attention Span created 
òFearless Web,ó a comprehensive identity for Trend Micro on 
Facebook and Twitter, as well as a sweepstakes microsite.  
 
Å Through a partnership with the well -known YouTube technology 
guru, KipKay, Trend Micro was able to leverage an existing 
enthusiastic fan base for the purpose of viral propagation of the 
videos and overall awareness of the Fearless Web campaign.  



Å Trend Micro and its consumer brands like Internet Security 
Pro needed to participate in the social media conversation 
rather than sitting on the sidelines  
 
Å No security software company had òwonó in this space yet 
because nobody has followed the principles of good social 
media campaigns: 

 
VKnow what you want  
VOffer something of real value  
VShow your human side 
VEntertain  
VEngage in the conversation  

Fearless Web  



 
 
 
 
 

Brief Case ð Trend Micro òFearless Webó 
  
 
Pilot Campaign ð Custom Facebook Fan Page  
  

 
 

 

http://www.Facebook.com/FearlessWeb  

 

Å Created òFearless Webó Theme 

Å Integrated with YouTube/Twitter  

Å Grew from 0 to  5,381 Fans in 30 Days 

Å 4x results over Norton/Facebook  

Å 10x results over McAfee/Facebook  

Å Engaging Sweepstakes Overlay  

Å YouTube Guru òKipkayó Sweeps Ad 

Å Custom Tabs for Sweeps, Trial, Polls, etc.  

Å Showcase for top Trend Gurus and Content  

Å Content Aggregation Site for Trend Globally  
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Brief Case ð Trend Micro òFearless Webó 
  
Pilot Campaign ð Custom YouTube Channel  
  

 
 

http://www.YouTube.com/FearlessWeb  

 

 

Å Created òFearless Webó Theme 

Å Launched w/Kipkay video - 103,791 views 

Å Kipkay drove 2,500 fans in 1 st  week 

Å 2nd Phase ð Viral Video Creation/Push  

Å òParental Controls: FAILó videos generate  
over 250,000 highly -rated views in only 1 week  

Å Lead video òPornAirbagKidó tops 230,000 views  

Å 2x results over Norton/YouTube  

Å 100x results over McAfee/YouTube  

Å Drives 1000 new Fans to Facebook/FearlessWeb  
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Brief Case ð Trend Micro òFearless Webó 
  
Pilot Campaign ð Custom Twitter Channel  
  

 
 

 

http://www.Twitter.com/FearlessWeb  

 

Å Grown to 1182 Followers in just 30 days  

Å Gave free sweeps entry for a òfollowó 

Å Mirrors Facebook content pushes  

Å Gives additional channel for topical promotion  

Å 2x results over Norton/Twitter  

Å 3x results over McAfee/Twitter  
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Sweepstakes Microsite Landing Page  



Sweepstakes Thank You Page  



Sweepstakes Tell - A- Friend  



Sweepstakes Prizes  



Winner Announcements on Facebook  


